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Key Objective/s of Presentation

· Explore progress in media access, particularly from a consumer viewpoint
· Explore the costs of participation and the barriers (structural and perceived) in reaching universal access to all forms of media
· Discussion and exploration of what more needs to occur to finally “get there”.

Outline of Presentation
Blind people don’t watch movies, well how can they? This stereotype has been very much called into question over the last few years with a significant push by consumers who are blind or vision impaired calling – very loudly – for increased audio description on DVDs, TV and cinemas. This presentation will explore how consumer advocacy has led to a pivotal change in the enjoyment of all media by people who are blind or vision impaired and will delve into:
-         Media access – right, realisation or promise?

-         Participation – at all cost but also at what cost?

-         Barriers – past, current and future and 

-         Campaigning for a better deal – where we’ve been and what steps we need to take to ‘get there’.
This presentation will be insightful, provocative and encompass the views of everyday Australians who are blind or vision impaired and take into account the services working to meet their needs – the very people this conference is about. [image: image1.png]
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