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Making blind people centre stage in entertainment access
Alex Varley
Images:
Silhouette of a person with arms and legs outstretched, perhaps dancing
Media Access Australia logo with tagline “Inclusion through technology”
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The focus has been on content 
Easier to measure
Assumption that access is only about the content itself, especially from non-disabled decision makers
Access is also about augmented product 
Image:
The AD audio description logo, black text on a white background
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What’s the point of this presentation?
Real-world examples to show you where it works and where it doesn’t.
Also, to get you thinking beyond content.
Image:
Man drawing a light bulb (to symbolise an idea) on the screen
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What does centre stage mean?
Image:
A circular flow diagram with the silhouette image from the title page in the middle.  The circles as part of the diagram are labelled:  promotion; information; delivery; customer service; equipment.
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What we see from this
Not consistent across platforms
Varies from place-to-place
Sometimes helps, sometimes hinders
Upgrade in technology can often mean a downgrade in access
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Example: promotion
Accessible cinema trailers on www.yourlocalcinema.com
Is it a movie you actually want to see?
Image: 
Your local cinema logo with a film spool with various images of people on it
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Example: delivery
DVD kiosk:
Convenient
Cheaper movies
At more locations
Drop off where you want to
Backwards step in access
Image:
Bright green Oovie DVD kiosk
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Example: delivery
Audio programs for theatre
Available before performance
Include enhanced customer information
Fee (lower than print copy)
[bookmark: _GoBack]Links to sponsors and advertisers
Image:
Phantom of the Opera program cover
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Example: delivery
Viocorp accessible media player
Keyboard only enabled
AD and CC functionality
Image:
Viocorp accessible media player with screen shot of the Viocorp CEO face and start arrow
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Example: customer service
Ticketing website timeout for an Audio Described play
This failed at the purchasing stage
Image:
iPhone with a Ticketmaster app displayed
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Example: customer service
How do you deal with a blind patron?
Where is cinema 7? 
Showing how the AD unit works
Image:
Fidelio rx earpiece for AD service
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Example: equipment
Movie Guide Dog - Poland
iPhone app that downloads AD 
It synchronises to the soundtrack
Very good AD You Tube clip with it
http://movieguidedog.com/index-en.html#Movie%20Guide%20Dog%20spot
Image:
Movie guide dog log which is black and white with two pointy ears above a black line 
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Example: equipment
Panasonic Talking TV example
Why is it better than a regular TV?
Does it need other support (such as properly formatted information?)
Is it perfect?
Image:
Panasonic television
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Image:
Listing of audio described programs from BBC iPlayer website
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Example: information
BBC iPlayer AD programs
Why do they list the AD programs separately?
Is the player accessible?
Is this putting the person centre stage?
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Why is it not universal?
Suppliers carve up the world and create artificial barriers.
Publicity and information can be a local
Rush to get the new technology out
In a lot of cases there is a person who goes the extra distance to make it work
They don’t involve consumers in their testing
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What have we learnt?
Content access is just the starting point. 
You should involve consumers in the design of your service. 
You should ask what is this change going to do to the accessibility of my service.
Never assume, observe and modify.
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Contact
E: alex.varley@mediaaccess.org.au
Twitter: alexvarley
Web: www.mediaaccess.org.au
Image:
Media Access Australia logo with tagline “inclusion through technology”
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