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Regulation is the only way forward for audio description on TV

Alex Varley
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Countries with AD regulation

Italy, Germany (Federal), Poland, Portugal (but not in effect), Spain, France, UK, Ireland, Sweden, USA
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Countries with commercial AD

Poland (4 talk shows)

Spain (Disney, Antena 3)

UK (Across the board)

USA (Across the board)
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Countries with funded AD no regulation

Canada – the Access Channel

Flanders (Belgium)

New Zealand
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What are the big issues?

Level of government support

Dubbing vs subtitling country (audio subtitles)

Dominant public channels

Range of programming
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Strong regulation UK

Strong quotas and enforcement

No difference between free-to-air and pay TV – all about market size

Over compliance and voluntary increases

Also strong on captioning
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Weak regulation Italy

Public channels only

Through interactive double audio channel (radio or computer access)

Poor audio quality
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Public Funding – NZ

Funded by NZ on Air

Now being separated from TVNZ

Takes the pressure off commercial channels and pay TV

Captioning is provided the same way
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Australia

Pushing for ABC service

Some operational issues to be solved

Commercials will not do it without regulation

Public funding, but only temporary

Captioning is regulated
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Conclusions

Slow adoption of regulations

Usually commercial channels exempted

Good AD linked with good captioning

Regulation essential to make it last

Australia could be like the UK
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Contact

E: alex.varley@mediaaccess.org.au
Twitter: #alexvarley

Web: www.mediaaccess.org.au
Image:

Media Access Australia logo with tagline “inclusion through technology”

