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Slide 1: Presentation overview
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Slide 2: Vision Australia services
· Meet the needs presented over the course of a lifetime.

· Include children’s services, employment, equipment, technology training, independent living, library and information access, policy and advocacy as well as recreation. 

· Are available at home, in our centres and in the community, and are tailored to a person’s level of vision.
Slide 3: Assistive Technology

· The term “assistive technology” encompasses all equipment and technology, both hardware and software, that assist people who are blind or have low vision to access or participate in a particular activity or range of activities. It can something as simple as a signature guide or handheld magnifier to a talking smartphone or electronic notetaker with braille display.

Slide 4: Assistive Technology Services at Vision Australia

Vision Australia’s Assistive Technology Services comprise of a suite of services that enable people to choose and use the right product that meets their needs:

· Product information and advice provision supported by research and evaluation – AT Helpdesk

· Supply including retail, access to recycled equipment and funding schemes – Equipment Solutions

· Support services – AT Helpdesk and Equipment Solutions

· Training services both formal and informal
“We make the right equipment solution easy”
Slide 5: The move to online tools: Identifying the opportunity

· Frequency of change in assistive technology developments

· Increasing demands for information and advice from clients and staff

· Growth in internet access across general population

· Costs and accessibility barriers of traditional tools: booklets, catalogues

· Ease of access and use of online tools – the rise of the amateur enthusiast

Slide 6: What online tools?

· Audio samples

· Audio podcasts – mp3

· Video demos

· YouTube

· iTunes U Beyond Campus

Initial steps: Equipment Solutions

· The move away from a print catalogue

· Developing the Online Shop as an information resource, not just a shop

· Features and tools:

· mp3 audio samples

· mp3 and RTF instruction manuals in large print

· video demonstrations

Slide 7: Demo: 
What on earth is a liquid level sensor?

Slide 8: Moving on: AT podcasts

· Purpose: instructional, advisory – when the technology is popular, unique and/or complex

· Identification of topic – by demand and user feedback

· Topics: 

· Accessible applications – CashManager

· Apple products and accessibility features

· eBook readers

· Mobile phones

Slide 9: Moving on further: 
YouTube is our tube

· Product training - internal

· Product demonstrations - external

Slide 10: Key learnings

· Overwhelmingly positive feedback

· International recognition

· Easy to point people to these resources to learn about the technology before or after they buy it – we assist more people more efficiently

· Sourcing accessible podcast production equipment

· Video production is time consuming

· Scripting is a must and build in audio description

· Avoid slick production, a slightly less than professional but still polished style are seen as more genuine and believable
Slide 11: Future directions
· Producing and publishing more

· Linking with other organisations to share the information
Slide 12: Where to find these resources?

· www.visionaustralia.org/atpodcasts

· www.visionaustralia.org/shop

· iTunes U Beyond Campus
Slide 13: Questions?
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